JED ASTURIAS

CREATIVE PRODUCTION » PRODUCTION OPERATIONS *« CROSS-FUNCTIONAL LEADERSHIP

Creative production professional with 8+ years of experience leading large-scale marketing initiatives for globally recognized entertainment
brands. Proven success driving cross-functional creative execution, managing agency partnerships, optimizing production workflows, and
delivering thousands of creative assets on schedule. Passionate about building scalable production systems that enable creative teams to
produce exceptional work.

CORE EXPERTISE

Creative Production ¢ Production Operations ¢ Creative Operations * Cross-Functional Leadership * Stakeholder Management « Program Management
Workflow Optimization ¢ Production Improvement *« Agency Management * Vendor Management « Marketing Campaigns ¢ Production Planning

PROFESSIONAL EXPERIENCE

PARAMOUNT | LOS ANGELES, CA

Senior Coordinator, Localization Design July 2026 - Present

. Coordinated multilingual creative production supporting simultaneous global campaign launches across Paramount+ and Nickelodeon in
five languages.

+  Partnered with cross functional creative and production teams to prepare translated assets while maintaining brand integrity, localization
standards, and production quality.

. Coordinate international creative deliverables to support simultaneous global campaign launches.

THE WALT DISNEY COMPANY | BURBANK, CA

Creative Manager April 2022 - June 2026
Led creative production initiatives across Disney+, Hulu, ABC, FX, and National Geographic by coordinating creative assets, improving workflows, and
partnering with cross-functional teams to deliver streaming marketing campaigns.

. Directed creative production supporting 4,000+ marketing assets across Disney+, Hulu, ABC, FX, and National Geographic, helping deliver
high-profile campaigns including The Bear, Shogun, Only Murders in the Building, and The Kardashians.
Presented weekly production updates, delivery risks, and resource recommendations to Vice Presidents and Senior Vice Presidents,
enabling proactive decisions across active marketing initiatives.

+  Coordinated cross-functional execution across marketing, creative, production, legal, and external agency partners to deliver high-profile
entertainment campaigns on schedule while maintaining brand consistency.

. Designed and implemented a scalable production workflow that eliminated recurring talent-approval bottlenecks, protecting launch
schedules and expanding to additional Disney+ marketing teams.
Managed multiple concurrent creative workstreams, balancing competing priorities, production timelines, stakeholder feedback, and launch
planning to support recurring streaming releases.

. Developed Airtable production tracking systems that improved project visibility, prioritization, and communication across
cross-functional stakeholders.

. Introduced scalable internal production processes that reduced dependence on external vendors while improving turnaround time and
maintaining creative quality.

WARNER BROS. ENTERTAINMENT | BURBANK, CA

Creative Advertising Coordinator October 2021 - April 2022
Managed production execution for theatrical marketing campaigns by partnering with creative teams, production vendors, and external agencies to
prepare advertising assets for major theatrical releases.

. Managed production of print-ready advertising assets supporting approximately 10 high-traffic outdoor placements per theatrical
campaign, creating multiple design variations throughout each campaign.

. Produced campaign overviews, placement charts, and production documentation that improved cross functional visibility.

. Supported three major theatrical marketing campaigns, including The Batman, Shazam! and Fantastic Beasts.

+  Adapted approved key art into production-ready advertising assets for agency and vendor delivery.

. Introduced a digital sticker workflow that was later adopted by additional marketing campaigns, improving collaboration and
creative communication.

24 SEVEN TALENT (Supporting Walt Disney Company) | LOS ANGELES, CA

Creative Services Design Coordinator March 2020 - October 2021
Supported creative production for Disney's streaming and direct to consumer marketing campaigns by collaborating with creative and marketing teams
to prepare launch ready assets.

+  Produced high-volume streaming artwork and marketing assets supporting Disney+ launches while maintaining brand consistency.
+  Uploaded and organized marketing stills and metadata for Disney's internal partner portal.
«  Partnered with designers and marketers to prepare production-ready creative assets supporting direct to consumer initiatives.

CERTIFICATION EDUCATION

Google Al Essentials (Coursera) California State University, Fullerton | B.F.A. Graphic Design | 2018
Google * 2026 Irvine Valley College | A.A. Digital Media Arts | 2014



